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10.

Answer ALL questions. .

PART A — (10 x 2 = 20 marks)

. Distinguish between Need and Want.

Give few examples for industrial goods.

List out the different bases for segmentation.
List any two factors affecting Segmentation Process.
Define Price.

-

Discuss the need for Marketing Research.

'What are the Components of a Marketing Plan?

What is GEC grid?
What is POP?

Who is a Retailer?
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PART B — (5 x 16 = 80 marks)
Discuss marketing Environment with sﬁit,able example.

Or

“Think Global Act Local” — Illustrate and explain *how international
brand marketers are doing this in India. :

Explain the various factor influencing Buyer Behaviour in India.
Or

What is Market segmentation? Explain 1ts 1mportance in present day
Indian context with suitable examples.

Critically evaluate various pricing methods.
Or

Elucidate the steps involved in marketing research process.

Describe the steps involved in Marketing Planning and implementation.
Or

Discuss BCG matrix with suitable Indian examples.

What is sales promotion? Describe the different tools used for promoting
sales.

- Or
Write short noteson:
(i) Modern trends in retailing
(i1) Channel design
(ii1) Logistics in marketing

(iv) Modern trends in e-marketing.
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